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WOMEN'S MAGAZINES

Oflate we hear much about women's liberation and women's
freedom. Thanks to the efforts of UNO and several voluntary
agencies working for the betterment of women's position in the
society, awareness about women's problems and their situation has
been growing. The women's decade has contributed a lot to that
healthy development.

In the last century it was left to the social reformers, who were
mostly men, to strive for women's progress and to write books for
women. It is deplorable that even in this century magazines meant
for women are being produced and published by men. Not that male
feminists are unwelcome but that women should lag behind in efforts
and campaigns for their own liberation is an unsatisfactory state of
affairs.

Women's magazines are of two kinds-those run by men and
those produced and published by women. The difference is important
for ultimately it may be reduced to a difference in outlook. Most
of the men fail to appreciate the women's point of view. In fact
they may not lack in goodness. They may not have the necessary
background training to understand women's issues from women's
perspective.

At present most of the women's magazines, monthlies or
fortnightlies are run by capitalist men purely with an eye on profit.
They may engage the services of a woman editor here or there.
The fact remains that the main aim is to make money. Incidentally
it may be found possible to cater to the felt needs of women as
a community, now and then, but the outlook remains the same.
Greater strees is laid on the appearance, dress, make-up, fashions,
table-manners, mixing in society of women. Their sole objective
seems to be to equip women to play the role of wife to an official
or executive or man of higher economic strata of society. Naturally
they cannot be credited with any commitment to any philosophy or
ideology beneficial to women.

If we deal with women's magazines run by women we are
confronted with the question what sort of feminism they 'sell1, in th<|